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Creativity Confidence in the Workplace
Given the rapid economic growth and fluctuations in the demand supply market, businesses are embracing new ways of fostering innovation. According to so and so, constant business upgrading plan to meet the changing needs of consumers has led to the development of creative ways to enhance business continuity. A creative workplace attracts creative confidence and thinking among the stakeholders (Kelley, 2019). As a result, the company would experience profitability and productivity. Creative confident, when used in an open collaborative innovation, increases the problem solving speed. Any rising challenge is met by a team that has been sparked to creative excellence. The decision making process is easier and the company is less likely to lack a better flow communication.
Failure to exercise one's creative confidence results in less productivity and retarded growth. The more creative a person is in the business the more likely they are to diversify in their tasks. They will offer solutions to basic work problems. Lack of creative confidence limits an individual’s ability to handle future uncertainties in the workplace. An employee is subjected to new futures in the day to day operation .These operations require quicker decision making process. The individuals that do not portray creative confidence are likely to function as required without judging their moves.
Many companies have embraced open and collaborative strategies. Thus every developed country has a properly working   team. Several companies such as Google, Microsoft, JKF international Airport and Walmart have innovative strategies and a higher competitive advantage in the markets. Companies with an open collaborative innovation impact on the society positively. These companies promote talent in the workplace making the living standards of the people involved better while they do what they love.  The businesses grow and expand as a result leading to better opportunities to serve the society (Kelley, 2019).  Given the nature of these businesses, they give back to the society and offer life solutions.
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